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Overview
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Population

126.7M

Source: Market Seeker & Market Finder . CIA World Factbook

Mexico

Introducing Mexico : the 10th most populous nation
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Source: World Bank 2023. BBVA Research. Federal Reserve Bank of Dallas 

Mexico 

Mexico: Economic Country Basics

Disposable Household Income
per Capita 2023 GDP Growth 2023 Ease of Doing Business

2023 , raiting

13K USD 3.2% 60

Mexico has $1.3 trillion in GDP, making it the world’s 15th -largest economy and the 4th 
largest in the Americas. Mexico has become increasingly oriented toward manufacturing 
(since NAFTA, 1994) and is the US' second -largest export market and third -largest source of 
imports. Top risks impacting slowed growth are structural issues such as low productivity, high 
inequality, a large informal sector employing over half of the workforce, weak rule of law, and 
corruption.

Takeaway
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Country 1  [Flag]Mexico

MXN
(1 MXN = 0.05 USD)
Currency*

$1.3TN
GDP (gross domestic product)

$8.3K
GDP per capita

-8.2%
GDP annual growth

3.78%
Unemployment rate

Source: Market Seeker & Market Finder

The Mexican Market – Economics
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Country 1  [Flag]Mexico

Source: Economist Intelligence Unit (Q3’2022); Statista; Trading Economics

Global economic headwinds will continue to a�ect Mexico, with security risk expected to remain at an all
time high amid drug -related crime in parts of Mexico. Reliance on the US for trade, investment and
remittances heightens economic risk, and a deceleration of US growth will weigh on Mexico’s economy.

Takeaway

Organized Crime Hinders Businesses
Due to failed government attempts to control organized crime, 
companies operating in Mexico will have to seek security to 
reduce operating risks.

Economy expected to slow 
Mexico may sink into another recession owing to a lack of 
robust �scal support measures for consumers and businesses, 
which will likely cause a loss in jobs and consumer income.

‘Weaponized’ Tax Evasion Laws
Tax collection is low in Mexico compared to other markets at 
16.1%. With 2019 law that classi�es tax fraud in the same class 
as drug -tra�cking, businesses should be working with local tax 
experts to avoid any discrepancies. 

Be mindful of core risks in Mexico
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Country 1  [Flag]Mexico

Source: Google Commissioned Data - Euromonitor (2018), Worldpay, 2018 -2020 - PPRO, 2018 -2020, Arvato,2018 - GWI, 2018 -2020

Must-know facts – Mexico
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Mexico

Source: Google Internal Data

Must-know facts – Mexico



Mexico is a large economy with a GDP of $1.3 
trillion and a population of 126.7 million 

people. Key risks for businesses include high 
levels of organized crime, tax regulations, and 
dependence on the U.S. economy. Mexicans 
prefer online payments and online support 

in native language.

Country Overview Key Takeaway
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Source: Market Seeker & Market Finder

#31
Corruption Perception 
Index Rank

#10
Population rank

0.56%
Population growth

28.3 years
Median Age

126.7M
Population

Age Distribution (%)

25-54 41.54

0-14 24.95

15-24 16.95

55-64 8.43

65+ 8.13

Mexico

The Mexican Market – Demographics
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Source: https://statisticstimes.com/demographics/country/mexico -demographics.php

The Mexican Market – Demographics

Mexico
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Source: Google Market Explorer

Mexico

The Mexican Market – Languages

85%
of the population is Spanish -speaking
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Source: CIA World Factbook 2022, EF Pro�ciency Index 2021, Day Translations, World Bank, Mexican Institute of Geography and Statisti cs, TMF Group 2022

Mexico

Mexicans are very proud of their identity, diversity and culture. 
To have an e�ective impact on customers, localization is key
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68.9%
Google Query Growth (yearly)

Low
Google Ads competitiveness

4M
Monthly searches across categories

Source: Market Seeker & Market Finder

72%
Internet Penetration

87.7%
Android usage

11.9%
iOs usage

54%
Smartphone Penetration

Online Audience

Mexico
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124.72 32.35 3.41

Tablet Desktop

YoY query growth by device (%)

Mobile

Source: Market Seeker & Market Finder

Category Trends

Mexico
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Mexico

Source: eMarketer, data.AI

Most media consumption comes via digital formats
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Source: DataReportal . Nielsen

Consumer

Platform Users (in millions) Percentage of Population

WhatsApp 98.4 75.2%

YouTube 83.1 64.5%

Facebook 88.79 70.0%

TikTok 74.15 69.1% (of internet users)

Facebook Messenger 58.75 45.1%

Instagram 44.85 34.8%

Net�ix 10 19.6% (share of TV usage)

Media consumption in Mexico
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Mexico

Unique users Unique users Unique users

28.2M 22.2M 32.7M

Search DisplayVideo

Source: Market Seeker & Market Finder

The Mexican Market – Google Reach
Unique Users per month
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Consumer

Source: McKinsey & Company . IZEA - We Are In�uencer Marketing

Shopping behavior in Mexico

Online Brand Research in Mexico

Method % of Consumers

Search engines 63%

Price comparison websites 37%

Social networks 35%

Consumer reviews 30%

Product/brand websites 27%

Discount/coupon websites 18%

Online Purchase Drivers in Mexico

Driver % of Consumers

Free delivery 61%

Coupons and discounts 48%

Customer reviews 28%

Easy checkout process 26%

Loyalty points 25%

Next -day delivery 24%

It is very important to be well presented in Search . Customers reviews on websites and social networks 
are important too.Takeaway
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Source: Culture Compass, Hofstede Insights

Cultural nuances

Mexico’s rank on Hofstede’s Cultural Dimensions

Mexican consumers are collectivist; less comfortable with ambiguity 
compared with American consumers



The population is predominantly young with high 
internet penetration and Android usage. 

Localizing ads and taking cultural specifics into 
account are essential for effective engagement 
with the audience. High importance of Search

and Customer Reviews.

Demographics and Culture Key Takeaway
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Vertical Deepdive
Gyms & Gym Membership
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40%
of gym & �tness club members have a 
high annual household income .

Source: Statista

Mexico

Career advancement has more importance 
to gym & �tness club members than to the 
average consumer.

Gym & �tness club members remember 
seeing ads on search engines more often 
than the average consumer .

24%
of gym & �tness club members are 
innovators or early adopters of new 
products .

Gyms & Gym Membership in Mexico
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Category Interest and the Impressions have grown signi�cantly over the last year – a 
great sign that we are on the right way. There is no clear seasonality in demand. The 
highest numbers of impressions and clicks occurred in January 2024. It is 
recommended to consider these seasonal trends when setting a campaign budget.

Takeaway

Mexico

Source: Google Market Explorer

Gyms & Gym Membership in Mexico
All data are indexed
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Source: Google Market Explorer

Gym & Gym Membership in Mexico

Mexico

All data are indexed

Category growth can be driven by audience demand as well as by the activity of market players .Takeaway
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Source: Google Market Explorer

Mexico

Gyms & Gym Membership in Mexico
All data are indexed
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Competitors’ Costs and CPC ABC Analysis

Mexico

All data are indexed

Key Takeaway: In Mexico, the costs from the A competitor group can be noted as signi�cantly higher than the other 2 clusters . Peak in cost 

can be observed in May 2024. On the other hand, November 2023 can be seen with the lowest cost for the A group. B and C group s c an be 

seen with very similar trend lines that can be considered quite stable. In relation to the CPC trend, it is possible to see very unstable trend 

lines for all 3 clusters . Note that in May 2024, the A group can be seen with a peak in CPC. The C group is the one with the highest average 

CPC among the groups. The B competitor group is the one with the lowest CPC in comparison to A and C. When possible, a strategy that 

combines monthly adjustment in the campaigns’ budget with any traced seasonality will be useful to take advantage of periods with higher 

tra�c and also prevent “limited by budget” status.



Interest in the category is growing with 
peak queries and clicks in January 2024. But 

there is no clear seasonality in demand. 
Fitness club members are often innovative and 

affluent consumers, seeing ads on search 
engines more often than the average 

consumer.

Vertical Deepdive Key Takeaway



Optional Section |
Seasonal Deepdive



4
Seasonal 
Factors
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Seasonality in Mexico

Be mindful of core seasonality moments
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Category: Gyms & Gym Memberships

Trends in Mexico

Source: Google Internal Data Report                                                                   Time frame of date: Aug /23 to Jul/24 (All values are indexed: 0 -1,000, except Page CTR and CPC USD)

Impressions Clicks Page 
CTR*

Cost USD CPC 
USD

Queries Matched 
Queries

308 265 28.7% 259 0.42 288 369

Mexico

All data are indexed. Campaign example

Colombia

763 673 46% 789 0.12 754 820
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This chart shows the development 

of queries from August 2023 to July 

2024 in relation to the Gyms & Gym 

Memberships vertical.

As can be seen from the graph, the 

lowest value occurred in August 

2023, after which the trend line 

steadily increased, reaching the 

maximum point in February 2024 . 

This was followed by a gradual 

decline until July 2024.

The number of queries shows good 

potential for the vertical. 

Source: Google Internal Data Report                                                                   Time frame of date: Aug /23 to Jul/24 (values are indexed: 0 - 1,000)

Queries for Gyms & Gym Membership in Mexico

Mexico

All data are indexed
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The chart shows the development of 

clicks in Mexico between August 

2023 and July 2024.

As the graph shows, the lowest 

value was recorded in December 

2023. Following this, a sharp 

increase occurred, reaching the 

peak in January 2024 . After this 

peak, the trend line experienced 

�uctuations, with values stabilizing 

from March to July 2024.

It is recommended to take these 

trends into consideration when 

setting the monthly budget. 

Source: Google Internal Data Report                                                                   Time frame of date: Aug /23 to Jul/24 (values are indexed: 0 - 1,000)

Clicks for Gyms & Gym Membership in Mexico

Mexico

All data are indexed
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The development of impressions 

from August 2023 to July 2024 is 

shown in this chart.

As can be observed, the lowest 

value occurred in October 2023. 

The trend line peaked in January 

2024 , reaching its maximum value. 

This was followed by a dip in 

February, after which the trendline 

was more stable with minor 

�uctuations from May to July 2024.

Taking note of these trends can help 

in creating and promoting content 

that responds e�ectively to the 

market.
Source: Google Internal Data Report                                                                   Time frame of date: Aug /23 to Jul/24 (values are indexed: 0 -1,000)

Impressions for Gyms & Gym Membership in Mexico

Mexico

All data are indexed
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This graph illustrates how the page 

CTR changed between August 2023 

and July 2024.

The graph shows a gradual rise in 

page CTR, reaching its maximum 

value in March 2024 . After a slight 

dip in May 2024, the trendline 

stabilized, with no sharp changes 

until the end of the observed period.

To boost engagement and CTR, 

make sure to re�ne ad copies for 

relevance, clarity, and to optimize 

call -to-action e�ectiveness.

Source: Google Internal Data Report                                                                   Time frame of date: Aug /23 to Jul/24 

Page CTR for Gyms & Gym Membership in Mexico

Mexico
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The development of the max CPC 

between August 2023 and July 2024 

is shown in this chart.

As can be observed, the trend line 

was relatively stable throughout the 

observed period and experiences 

minor �uctuations. The lowest 

value was noted in August 2023 

and the peak occurred in December 

2023. 

It is recommended to note these 

trends when adjusting the monthly 

budget to avoid limitations during 

periods of higher costs.

Source: Google Internal Data Report                                                                   Time frame of date: Aug /23 to Jul/24

Max CPC for Gyms & Gym Membership in Mexico

Mexico
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Mexico can be seen with good numbers in relation to the Disposable Income Per Capita and Google Search Per Capita. Note that the

Google Query Depth is 1.33 and the Google CPC is $0.22. It is worth noting that Google Query Growth has a positive value (68. 9%) , 

which indicates that the market is growing. Overall, the market o�ers signi�cant opportunities, with manageable barriers to entry.

Source: Market Seeker

Country Scores for Gyms & Gym Membership in Mexico

Mexico

All data are indexed



Major seasonal peaks occur in January and 
February, so it’s important to plan budgets 

accordingly. It’s also worth considering 
seasonal promotions to attract the audience.

Seasonal Factors Key Takeaway
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Campaigns Structure 
& Estimation
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Source: Statista

E�ectively reach Mexican consumers online with 
Google Ads

Mexico
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Source: Cultural Atlas, Hofstede Insights

Ensure your creatives are localized and align with 
Mexican expectations

Mexico
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1. Target Country: Mexico

2. Target Language: Spanish, English

3. Network: Include search partners (Search Network). Target Display 

separately.

4. Ad Delivery: Optimize: Prefer best performing ads

5. Delivery Method: Standard

6. Create Ads: The ads have an impact on brand perception, so 

correct capitalization and punctuation are very relevant factors 

together with a full localisation.

7. Create Extensions: Use Sitelinks to link customers directly to 

popular or high -converting sections of the website. Callouts and 

Structured Snippets should provide more relevant information.

Source: Suggestions based on internal best practices and successful campaigns

Sync -up with the local needs
A successful launch should include campaign settings and structure tailored to what works best in the local market.

Mexico
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○ At least 1 RSA with ad strength ‘strong’ or ‘excellent’ per Ad Group

○ Full coverage of Extensions:

○ 4 Callouts and 4 Sitelinks ( when possible )

○ 2 sets of Structured Snippets ( when possible )

○ Content across Campaigns/Ad Groups should always be unique

○ Start by localising/mirroring well -performing campaigns (always adapted to market necessities when 

needed).

○ It is recommended to include keywords with tra�c such as “online”, “buy”...

○ The campaign should include negative keywords to avoid irrelevant tra�c

○ Seasonal campaigns can be created in order to reach the client during popular trending times. (If any for 

this vertical/business)

Source: Suggestions based on internal best practices and successful campaigns

Tips & Tricks

Mexico
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212K
Estimate Monthly 
Impressions

200
The campaign estimation is 
focused on a selection of 
keywords

9.9K
Estimate Monthly Clicks 

$0.86
Estimate Average CPC

$390
Suggested daily budget from 
Keyword Planner

$8.5K
Estimate Monthly Cost

4.7%
Estimate CTR

$2.31
Max CPC
Most pro�table Max CPC 
related to the daily budget.

Source: Customer’s Google Ads  Account (tra�c estimate based on the next 30 days)

*Forecast data is based on the monthly budget 
of $8500, as outlined in the strategy.

Mexico

Tra�c & Campaign Estimation* - Mexico
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Source: Suggestions based on internal best practices and successful campaigns

KZ Wunder 

CompaniesBrand

Pure Brand Brand 
Misspellings

Gym Boxing

Account Structure Proposal

Mexico
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Website Check
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Essential metrics for a healthy site

Source: Pagespeed Insights

The performance 
score for mobile is 43 . These opportunities can help the page to load faster:

1. Minimize main -thread work.
2. Eliminate render -blocking resources.
3. Reduce initial server response time.
4. Reduce JavaScript execution time.

Computed from the Core Web Vitals metrics over the 
latest 28 -day collection period.
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Key to success of any site on the web

Source: Pagespeed Insights

 
The performance score for desktop is 54 . These opportunities can help the page to load faster:

1. Minimize main -thread work.
2. Reduce JavaScript execution time.
3. Defer o�screen images.
4. Serve images in next -gen formats.

Computed from the Core Web Vitals metrics over the 
latest 28 -day collection period.
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Final Considerations
● With a population of 126.7 million and a strong economy – testi�ed by a GDP of $1.3TN - Mexico can be considered a 

good country for businesses operating in the Gyms & Gym Memberships vertical.

● Google Ads competitiveness in this category is low . There are approximately 4M monthly searches across 
categories, and the market has an internet penetration rate of 72%.

● In the last 12 months, the highest numbers of impressions and clicks occurred in January 2024 . It is recommended to 
consider these seasonal trends when setting a campaign budget.

● The online audience in Mexico shows a signi�cant preference for Android usage at 87.7% , with iOS usage at 11.9%. 
The market also experiences a yearly Google Query Growth of 68.9%.

● Following the provided recommendations is advisable to improve the loading time and overall performance of both the 
desktop and mobile versions of your website.

● It is advised to focus on creating engaging content aligned with user intent and leveraging targeted advertising 
campaigns to reach a wider audience e�ectively in order to boost impressions.

● It is recommended to take note of the CPC trend when adjusting the monthly budget to not be limited by it in times of 
higher costs.

● From the data presented, Mexico represents a signi�cant opportunity for growth in the Gyms & Gym Memberships 
vertical. Tailored advertising strategies and targeted content will be key to capitalizing on this potential.

Mexico



Thank You


